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Introduction

A Effective communication with deposit inst
essential for accomplishing its public objective of depositor
protection and financial stability.

A In normal times, deposit insurer makes an effort to raise public
awareness in DI system and its brand among mainly depositors.

V Public awareness programs including PR, financial education, signage
display, etc.

V Requirement for banks to maintain records on each depositor in
advance

Ve

A However, creditors and debtors of insolvent member institutions
would become of interest to deposit insurer in resolution

procedure.

V Effective resolution regime and management of bankruptcy estates to

reduce customersod |l oss and iIinconvenienc
advance.

V. KDI C6s instruments such as I RI'S for ma n

and deposit payouts, a consolidated information system for depositors
koid koot and creditors to file claims for uncollected funds, and online counseling
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Introduction

A The IADI Core Principles says the role of public awareness is
essential to enhance the effectiveness of DIS.

V In order to protect depositors and contribute to financial stability, it is
essential that the public be informed on an ongoing basis about the
benefits and limitations of the deposit insurance system

A The purpose of this presentation
communication programs and activities with financial consumers
and share lessons learned and challenges for enhancing its

effectiveness.
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I1. Public Awareness Activities
in Normal Times
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Public Awareness Activities in Normal Times
A PR activities regarding DI system and KDIC

V Mass media and non-media channels

A Financial literacy education

V To enhance the financial capacity of financially underserved people and
the younger generation and to raise awareness of DI

A KDIC signage display requirements

V To make insured financial institutions provide accurate information
about DI system to their customers

Ve

A Deposit protection logo

V To inform financial consumers whether a particular financial product is
covered by DI
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PR Activities

A Two -track strategy

V Advertising via mass media

V Advertising via other channels: Subway, KTX, Bus, LED sign board, and
banner advertising

A Improved promotional activities via SNS

V Blog, Twitter, Facebook, and YouTube

A Promotional tools suited to needs of specific target groups
Distribution of information booklets for elementary school students
University student advertisement contest

Ads targeting specific social groups

Financial consulting services at outreach activities
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Webtoons and flash animations
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PR Activities: Image Ads

A Messages and images to promote DI system
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We protect deposits
up to KRW 50 million
per depositor.

| feel relieved

thanks to KDIC. We protect your deposits and

financial system in  Korea.
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PR Activities: Mass Media Channels
A TV, Radio, and Newspaper
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PR Activities: Non-media Channels
A Ads on the Subway, KTX, Bus and LED Displays
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Improved PR Activities: SNS
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